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Bamboo India Teanintroduction
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Mrs. Ashwini & Yogesh Shinde

Bamboo India mission is Pune, based first generation
startup by Mrs. Ashwini and Mr. Yogesh Shinde in 15th
Aug 2016. Primary aim to change bamboo perception
from The Poor Ma n disnber to Wise Ma n dimber by
providing plastic products replacement using innovative
Bamboo Products like Bamboo Toothbrush, Bamboo Ear
buds, Corporate Gift articles & many more.
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Bamboo Indraakes & sells high quality bamboo products with a mission to reduce plast
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15 Aug 2016

Company Incorporated

Offline Sales Channel Set up

2017

ASaved 100k kg plastic waste

AJUN recognition.

et up I ndiabds

2018 toothbrush plant in Pune

A Signed MoU with world largest
Toothbrush Company

o

2019

ASaved 1 million kg plastic waste <>
A Palghar i SHG unit started

A Setup New processing Plants
<> In India Una (HP) & Puducherry

2020

2021

Saved 5 million kg plastic waste C)

2022 |

Bamboo Indialourney
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World Enviroament Day Exhibiticn, 2-5 June 2018, New Delhi

Letter of Appreciation

Dear Mr. Shinde,

We wish to convey our gratitude for displaying Bamboo India products in the UN Pavilion at
the World Environment Dz Exhibition from 2-5 June 2018 in New Delhi. We are thankful that
you were part of this important initiative to showcase innovations that address sustainability
and the circular economy, including during the Honourable Prime Minister of India visit to the

pavilion.

The bamboo products highlights the potential of new technology in improving our

environment and our living; which is a critical element of the 2030 Agenda. It was greatly

appreciated by the many visitors who came to see the UN pavilion.

We wish you every success in your endeavors and hope to engage with you again at future

events.

_——4 \

Derk Segaar—>
Cirector, United Nations Information Centre

Mr. Yogesh Shinde
Bamboo India
PO Box: 1115
Pune 411018

55 Lodi Estate, New Delhi 110 003, India

® +91 11 24623439, 46532333 Fax: + 91 11 24620293
unicindia@unicindia.org, www.unic.org.in

£3 UNICNewDelhi {3 @UNICDELHI

: UN-INDIA
CONNECT

UN Moments

§ GREEN FUTL

CHALLENGE

—



Awards and Recognition

UN Environment Goodwill
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daily dossier

Juhi roots for wise

man'’s timber

When you think of bamboo
products, furniture or pretty
showpieces is what comes to

mind. But did you know that the

versatile plant can also be
crafted into an acoustic
speaker? Bamboo India, a
Pune-based initiative, calls §
bamboo the wise man's
timber and is working 4
towards saving one lakh
kilos of plastic waste by
December 2017. While ™
adding products like bamboo

toothbrushes, speakers and desk

organisers to its range, it has
also helped empower rural
artisans. The venture, whose
products are available at the
newly opened Coastal and
Marine Biodiversity Centre in
Airoli, has gained support from
celebs including Dia Mirza and
Juhi Chawla. Now, that’s what
we call brand endorsement
with a difference.
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reported tl
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life to the
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Bamboo India Products presented to and appreciated

2QHD upupaygih

,éSg,/ °’51f Bt @5@ % 3
u lU// )

sfisT igs) Game Qe eVl
Gsmsv & SlsfiL ﬂaowruumrm
gwmrm Sems), egioafide
. L8 LIgULRESise.
?qmgr B6uu58s10 ap@REy Qg

;/J/'HU’&@J. S BB efarsrufs
® @J/a/fb@ FMen Jm&u'/w 6197

Y i)
0T &F
L#“/JIIJ iy

mgz/u LILIGRTLE

el

it T,

A I eTgl 3R,

afeR 3R o o fid 4 @ & ?&?CTUT'F’W’TUT‘"?"W
o a9 & foe O oo 3 a8 99 91 9 AR R
KO P @ADPIRRIASTINRE &

wftee ¥ H @ v v R
% oy T & 1 e v w3 A e e
it afies 91 w96 ¥, e o e
A o &) e ol woE 0 % FR
wifes e v e & meed frem
o g & | W A R R S e
wewn & wom #1 qw sl FeRga
e 1 A ot e st of oo &1 TR
@ 3 v f o 33 E e
ol i A s fe MR m b
@t & oA 5 g T |} e i e
o o i &1 g vhe F v # o
wi ot &1 e i AR R v e A
wffare | -2 Wi o e Zuw e
1 el #1 o A 3, @ 29 w150
fifer e w2 WA S o o 1 v
T TR 7 & | e & e
arelt iR o il ¥, Ford wm e e
W i o v | v § w5 T w aem
o, fierst waereon 1 e o 3 1 ol P

*--'u‘

4103090990840,

Wmmlqdla W|th

D

Ihdra Modi, is promoting
ow research will help
and entrepreneurs to
competitive bamboo
sadly, the idea has
euln[ ve minds of
yet," sighs Yoguh
t when he app °d
loan he was n:

UK and Europe apart from India. He
observed that unlike India, farmers in
Germany seemed happy and began
wondering what could be done to
make Indian farmers happy too. Back
in India, at his farmhouse near Pune,
he spent time with farmers and tied

lems. He

to understand their prob!

made up his mind to o something
and dared to say goodbye 10 his flour-

its 10 nurture: lings

eer abroad to kick start his wanf Young minds
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August 15, 2016, needs 10 be saved and protected from
“ chose this auspicious day plastic menace.

particularly because, | am sufe, the
way it led India towards freedom 70
years ago, borm on this day Bamboo
India will lead Indian farmers towards
economic independence,” states Yo-
gesh."| chose eco-friendly bamboo for
its strength, renewability, sustainabil
ity and longevity. This largest grass on
this planet that has three-year gmwlh
cycle and is uniquely efficient and
responsible resource, easily-found
everywhere,
Yogesh has chalked out ambitious
plans of expansion and drawn dead-

fulness of bamboo, His awarenes
campaign ‘Brush Pollation Y
began from schools in Mumbai

There Is no dearth of bamboo in
India which s the second largest
producers of bamboo in the world.
But only four per cent of our produc-
tion goes into the manufacturing of
pvodut\s for the global market. There
is huge potentialinto comemng
bamboo into wise man's timber. This
is a golden opportunity 1o make our
farmers live with dignity while they
grow their own natural timbet and
earn money out of it. Bamboo typicals
ly reaches full height and width within
the first 12 months of ts ife. Dur\ng
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Pune Manufacturing faciliyith capacity
of 10,00,000 toothbrushes Handpe=s month
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Bamboo Toothbrush Price Plastic Toothbrush Current price
Rs. 180/(2016) to Rs. 45/2021) placement and market share

200

Price

180 Automatic brush 2%

160

Manual brush > Rs. 80 (15%)

140
Manual brush Between

Rs. 30/ to Rs. 80/- (31%)

120

100

80

Manual brush < Rs. 30 (52%)

60

40

20

: India consumes 240 Crs units per

2015 2016 2017 2018 2019 2020 2021 2022
year

gross business Rs. 5000+ Cr
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}g‘-.""/w o Palghar Direct 8 SGS Members are got employment in

Foundation
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B2C channels

%\// A . —
Online *@mg‘gg amazon sy Flipkart g

(18 online marketplaces) T WUuDpHOX

AR\

GO NATIVE

Retall offline nic2sArR  FNIIMENERE] rgys C drish

(235 offline store engagements))

i\ . . _ * .
Corporate oo PArX  OPLYCAB  JARR  TEDX Capgmumﬁ O asianpaints

(40+ Corporate engagements)

&
Hotels TA S Tt &
Hotels Resorts igyjecting

ClubMahindra

and Palaces

(4+ Corporate Hotels engagements)




Zero Waste Company Be curious & Innovate




We have bootstrapped so far aagect to close 2021 withRs. 2.4 CR turnover

1,400

1,200

1,000

800

600

400

200

2017-18

2018-19

- N

Already secured
B2B contracts
worth Rs. 8 Cr for

year 21-22
\

-

\

\
Due to the Covid

situation, lost 5
months

X

2019-20 2020-21 2021-22

HE2B HmB2C M Projected

2022-23




To

o o Do T Ix

Fund Raise and FutuRdans

Pune Plant - Increase capacity to 25 Lac Bamboo
Toothbrush per month by Mar 2022

New Units - 4 different locations in India

Machine Making T In House development
Strip Making : Himachal Pradesh & Assam
Brush Making : Tamilnadu, & Maharashtra

Create livelihood for 1000 families by 2023

Road ahead

Do To o T Ix

Appointment of brand ambassador

Create strong promotion campaign across all platform
Super market engagements like D-Mart, Start Bazzar, Big Bazar,

Reliance Mart, Nilgiris etc.
lotel engagement for daily room amenities.

Working capital
25%

Infrastrure &
Capacity
Building

50%

R&D &
Training
10%

Awareness
campaign &
Promotion

15%

New creative ways to explore market like Airlines, Airports, Tourist

spots, school promotion & general stores and medical stores etc.




Andia is world 2" |argest Bamboo grown country.
ABamboo is fastest growing plant in the world.
An season it grows up to 1.5 feet per day
Atbds as strong as steel &
An India there more than 136 Bamboo species
Andia only exports 4% global Bamboo product.

Andia importing Rs. 3600 Cr Bamboo products.
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